SUMMARIZING THE PRODUCT CONCEPT PROFILE 

FOR SMART CAR 

Advertising Assignment Fall 2006 Part 2

Background:

Your Creative Director was impressed with your target Audience profile (TAP) and now wants to see an executive product analysis of one of smart car models.  Remember that the smart car is a complex product.  Use the frameworks in class and Steve’s Product Concept checklist to create a summary of what the smart car is about.

Written Assignment

1) Write a Product Checklist

  Write a list or collage of all the product characteristics that you might consider. Organize the factors in a formatted Excel template or in a Corel draw page(s). Some of the key areas to discuss are:

·  Industry sector

·  Product Life Cycle (PLC)

·  brand name & logo (who owns them)

·  Model name & specifications & photo

·  tangible vs intangible & durability

·  arrow diagram

·  FAB

·  Unique Selling Proposition

·  Positioning Strategy (head on, defensive, differentiation)

·  positioning grid

· positioning statement or brand promise

·  Price (comparative price, value, premium price?)

   Tip: some of the marketing diagrams (product life cycle) can be drawn in Visio.

2) Write a One Page Memo

Using proper memo format, summarize what the smart car product is about  Refer to the checklist.

Due Date:

The completed assignment is due at the start of the Tuesday class October 17th.

Some extra resources are listed below:

The Smart Car  website ww.thesmart.co.uk 

Also see  Smart Car Commercial on Steve’s website 

See the Generation 5 Mosaic segments in the library
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