DIRECT MARKETING 

COURSE ASSIGNMENTS FALL ‘04

Marketing 90321300
As of Sept 2, 2004

Professor:
Geoff Linton

Section:
2M3


Weighting
Comments

Assignments (usually due by the end of  the Tuesday Class) – 60%



Direct Mail Critique Pres

Inclass Chapter Case Presentation

Direct Mail Case Assignment - CMA  student competition

In-class Assignments, Buzzword Quizzes etc

Lab Assignments  


7%

8%

23%

12%

10%
Ongoing throughout term(Use Excel Templates.

Throughout term- group of 4

Dream Home Lottery

Group of 4

Fri Oct 8 award submission.

Final Report & Creative Due 

Thurs Dec 2.

Ongoing

Ongoing

Tests – total of 40%



In Lab Test- Access 

Midterm Test

Final  Exam


10%

15%

15%
Fri Nov 26

 Tues Oct 19

 W/o Dec 14

Phone Number:
748-5220  ext 3249

Email address:
glinton@conestogac.on.ca
Other Notes:

· All activities, lectures, tours, guests, presentations, etc. pertaining to this course are considered part of the learning environment.  Accordingly they are all testable and may appear on examinations.  There are no provisions for rewrites or missed exams. There are no exemptions for the final exam.

· Students  must receive an average mark  of 55% on the tests  for any of their Group Work to count.  (i.e.  Students who don’t have a combined passing average on the exams fail the course).

· Timing of tests may change if required.

· Any assignment received late (i.e. 15 minutes after the start of class on the day the assignment is due) will be penalized at the rate of 10% per day).

· NB: to obtain an exemption on the final exam students must have attended 80% of classes and obtained a mark of 80% or greater

Assignment Details

Below are the topline descriptions for the DM assignments.  A detailed Rubric/marking sheet will be posted on my website for each assignment

1. Critiquing a DMI Using Measured Marketing Templates  (7%)

· In a team of 3, select a good example of an addressed direct mail initiative/piece.  It should be a classic direct mail or detailed self-mailer.

· Your job is to present the creative to the class.  You may use electronic pres of large boards.  The presentation is to be 5 mins –10 mins in length.  Please  dress professionally and be creative & engaging.

· Using the DM templates on my website www.lintons.on.ca (notes section), Describe the piece and identify the key DM anatomy in the checklist.  Include comments on key components & creative.

· Groups must relate the creative back to the current topics using the textbook and the slides posted on the website:

· Overview = is a description of type of piece, target, etc

· Quantative Forecast = uses the Excel budget and response templates to predict ROI

· Creative & Copywriting Analysis=  ranking the creative and then suggesting specific improvments

· Using estimates and industry averages, calculate some of the basic cost efficiencies

· All presentations should include a handout for the class and a 3-7 page pres summary with a copy of the scanned creative

· The signup sheet will be posted  in 1B41 by my bookshelf

2. End of Chapter Case (8%)

· You will be assigned into groups of 4 by the instructor

· You are an agency pitching for the account business.

· Read the case and determine the problem

· Prepare a case study solution to the VP of Marketing and his colleagues

· Handin a written report in Word  (maximum 5 pages plus 4 pages for Appendix)

· Also include an electronic copy of your presentation

3.  Design a Red Deer Dream Home Lottery Campaign-  Major Case Study (23%)

· The Cdn Mktg Assn (CMA) is accepting entries into a national student competition

· Read the case and write a several page report using their Case Study Template Form.  

· Be brief & concise. Avoid jargon.

· Use the book as a guideline.

· Calculate the expected response forecast and cost efficiencies 

· The final case study report is due Dec 2

· Note: Early bird submissions are to be forwarded to the CMA by Fri Oct 8 (GL needs to review  before Oct 4).  A Bonus of 20% will be applied for acceptable submissions.

For the final report, I also want you to design & write a classic DM package

· Design an envelope, a letter, insert

· Analyze and critique the targeting , offer and creative

6. In-class Assignments (12%)

· During class, I will conduct weekly  buzzword quizzes from the Glossary on important terms.  We will start on Sept 14, at the beginning and cover two alphabetical letters each quiz (Sept 14 is “A” and “B”)

· Other exercises will be collected in-class

· There are no makeups 

7. Lab assignments (e.g. in-lab exercises, website design) 10%

